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Dunham Road
Bowdon

Cheshire WA14 4QE
United Kingdom

www.icmif.org

Telephone: +44 161 929 5090
Fax: +44 161 929 5163

Shaun Tarbuck, Chief Executive
shaun@icmif.org

The International Cooperative and Mutual Insurance Federation (ICMIF) is a best
practice organisation committed to giving its members from around the world a
competitive advantage. ICMIF helps to grow its mutual and cooperative insurance
member organisations by sharing strategies and the latest market intelligence.
Since 2007 the mutual and cooperative model has been the fastest growing part of
the global insurance market; maturing from 23.4% to 26.7% in 2013.

For more information please visit:
www.icmif.org
facebook.com/ICMIF

Twitter: @ICMIF_Web
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