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made
different

Price moderator . Value-added services

The only insurance
co-operative in Singapore.

The top composite insurer
in Singapore. One of the

largest general insurers and
health insurance providers.

Designing for the Future

Founded in 1970
with the objective of
providing insurance

protection to the masses.

~ 8$37 Bn assets
under management

Rated "AA-" by Standard & Poors | Gross premiums of $$3.9 billion

Life Insurance Health Insurance General Insurance

» Whole Life » IncomeShield » Motor

» Term « Managed Healthcare * Personal Accident
* Savings » ElderShield * Travel

* Investment-Linked » Dependants’ Protection » Home & Lifestyle

» Commercial
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Multi-channel
distribution

A variety of channels to meet
with the needs of our customers
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Digital Income

WHO ARE WE

A group of diverse individuals from different backgrounds and
world views who shares the same commitment to designing
the future ofinsurance

WHAT WEDO

Disrupting Insurance
by venturing into new risks arising from technology trends

and people's change in behaviours

Reimagining Insurance
by transforming consumption patterns and breaking
down traditional barriers

Designing for the Future v mcome



Morethan justdigital innovation...
Looking ahead, peoplewillincreasingly livetheir livesin a few digital ecosystems

L

# of users/customers:

108M (327 of population)
Sectors involved:
Consumer electronics,
Hardware, Mobile
Devices, Retail, and Software

Ly

amazon

S
# of users/customers:

([

133M 40% of population)
Sectors lnvolved

E-commerce, omnichannel
retail, web and infrastructure
computing (incl. cloud),
electronic devices, digital
content, advertising, grocery,
and transportation and logistics
services

Ef &

# of users/customers:

2272M (677 of population)
Sectors involved:
E-Commerce, Mobile
Apps, Social, Social
Media, Social Network, and
Video Streaming

Alibaba Group .

# of users/customers:

726M (507% of population)

Sectors involved:
E-commerce, omnichannel retail,
cloud computing, financial services,
digital media and entertainment, and
innovation initiatives

Tenceni i ‘

# of users/customers:
1.28 (817 of population)
Sectors involved:

Communications and Social, ‘

Online Games, Digital Content,
Online Advertising, FinTech,

PR
kakao €D @,

# of users/customers:

45M (88% of population)
Sectors involved:
Communication, digital content,
e-commerce, gaming, financial
services, transportation, social
networking and web portal
L

Bai'&'ﬁﬁ .

# of users/customers:

JOOM (49% of population)

Sectors involved:
Internet, Search Engine, and
Social Network

— |

Cloud and Business Services

I

®
gojek
# of users/customers:
29M (117 of population)
Sectors involved:

AR T 38M (149

oVvO -

# of users/customers:

of population)
Sectors involved:
Financial services (partner
with e-comm, retail, ride-
sharing, telco and media)

Food Delivery, Information

Technology, Logistics
and Mobile Payments

Sources: Company fillings, Oxford Economics’ population estimates 2020, eMarketer, Statista, press search;
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Digital ecosystems become a one-stop shop for customer —
leading to loyalty, high frequency usage and dependency

Home
Health £ oon Mobility
N L 0 /./"""""""v’/ N
(\_ ﬁ; ) Less Fr;;]ucntly [ o) j
- Yearly N,
Wealth Quarterly *.__Work
72 N ' Monthly ‘ ,/)H ™
([ @EW ) ‘ Daily ’ \ )
\_/
A
o\ One stop shop i}
\ ” ecosystem | )
Food & S y Education
Retail ‘/ﬁ \ , Ii
[', — ) [ z |
. / Lt e .
Information D3/ Entertainment

Social Connection
and Communication

Designing for the Future

Features of a one-stop-shop

Build loyalty

v

Appeal to people's
emotions

Y

Build user base with
'hook offering’

&)

Share value -
users & partners

Frequent
engagement

=&

Design for high
freq interactions

Build for 'network’

effects

i

"Open door" for
coverage

Open &
adaptive

O

Easily integrated
plug'n'play Platform

T

Incentivise third-
party innovation

o
T

Tight feedback loop
with market shifts

{7income
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Digital ecosystems designedto own every moment with the customer

Higher engagement a Massive data e Stronger customer
with customers advantage loyalty
Owns multiple touchpoints across Built with the intent of capturing Entrenched loyalty and stickiness
wide range of partners beyond extensive data on the profile, from innovative products and
core to engage the customer context and preferences of the services that touch multiple
at a high frequency customer all leading to aspects of daily life

hyper personalization

o

Disintermediation of traditional insurers shifting
customer ownership to digital ecosystems

Designing for the Future {7 Income
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Digital Strategy

Diverse business models that tap on different forms of ecosystem partnerships

Orchestrators

Own the key components
of the digital ecosystem platform and link products
and services across partners

®EE= | Auto 0 2 g
Dmws Owner
weuows ) Ecosystem FEEEE | platform

Designing for the Future

Integrated Partner

Supplement orchestrator’s offering with own
differentiating products or services and maintain
own direct customer interaction

Financial

EZWRT :

DING/.\NBA{NK Services for
Car Loan

$a OEM/New
tARE Car Dealer

Enablers (Plug 'n’ play solution provider)

Enable multiple partners and orchestrators focusing
on B2B business as a supplier or white-label provider
and limited direct customer interaction

Insurance
services

i®mes s | Auto Repair
tuhu.cn ECII Marketplace

{7income

e o el




Digital Strategy

Designing experiences around our customers and their ecosystems

SAIASK

Designed around your spare
change; Happens invisibly for the
new generation of consumers

Designing for the Future

tl’ibe by incom

Designed around subscriptionmodels;

Gives the consumer flexible control to
customize their own products easily

COMING SOON!

@@ Emerging

|:C\ Ecosystems
OO Next-Gen Products

Specifically designed for emerging
ecosystems that require a fundamentally
different product build in order to
enable/enhance their business models

- Gig Economy - - Smart City - - Ecommerce -
(Motor UBI) (Coming Soon)
g OB a W
WE s @@ =
{7 INCOIME



Digital Strategy
Through digital ecosystem partners,we are ableto create Income'sre-ecosystem layer

o}

@
« Income Frq
II * -
Gr@© Work Hours trlbe
« Job Type F ed et
« Vehicle Type snednefits
CARRO P B shopee
+ Mileage PerSession
« Driving Behaviour SAFRA
Clink
Revolut;
i fitbit
Shack @ burpple
VISA
« Brand affiliation ‘ 0
+ Expenditure Frq & Amt
+ Currency / Location & MijRepublic foodpanda

+ Income Frq & Work Hrs
« Activity Frq

Designing for the Future

Re-ecoSyStem Data

Life P&C
Financial Services
:l\.
>
\ Wealth )
~—— Health Management ———
(% = 2
Wellness Disease Mgmt  Tele Medicine
- Lifestyle N
| ¢ © =7
L Retail Transport Food )
{7 Income
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Technology readinessiskey when participating in an agile ecosystem economy

Dev/Platform &
Collaboration

me - » /. N\
(' Incge different 2\AAE

China's First Licensed Online Insurer

N\

, Largest Online Insurer w/ ~500mm insured

Technology staff accounts for >50% of employees
Insurance .

Marketplace

e.g.
J
Ecosystem Play G r@b Platform Partnered with 5 major ecosystems and 307
ecosystem partners

Insurtech &

| « Achieved 1 billion micro policies issued in asingle
| y day during China's ecommerce events
@ GrabPay Grob y during

O GrabClub GraoFood

Designing for the Future v mcome



Summary of our digital ecosystem-led innovation journey

// DTO 1.0 // DTO 2.0

oropLeT [N G(f@"@ CARRO FASTIOBS

pinfare

NOTE: We've also successfully digitalized channels for life and health insurance

// DTO 3.0
tribebyincome Emerging

b 7 A Ecosystems

SNACK ‘ j / Next-Gen Products
Designed around your _ - Gig Economy - - Ecommerce -

spare change; Happens Designed around rh =i
invisibly for the new _subscrlptlon models_; we ss
generation of consumers Gives theconsumer flexible S t Cit -

control to customize their - Smart LAy -

(Motor UBI)

own productseasily _
. By
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l PULIV FCT 1P l
v . L
ACCUMULATED COVERAGE

$72,1,0
L

14

The more @llrive, the"more my protection reases.



WHAT IS GRABINSURE CRITICAL ILLNESS PAY PERTRIP

= O\ S
% <

4 million Grab users
(access to mobile app) Good Morning. Michelle!
What do you want to do today?

|m.'.- .u

' Balance 560 125.50 °

B S & W

Pay Request Top-Up Rewards

Grab 2 million Grabpay wallets
Pay (wallets with credit cards)

Explore Grab
70,000 Grab drivers
(excluding Grabhitch) a8
Transport Food
a1y | ‘E
( X 150 million Grab rides a year Groceris Dty | WhatsNe?
e) (excluding Grabhitch)
* Trending Cafes Nearby

Designing for the Future v mcome



WHAT IS GRABINSURE CRITICAL ILLNESS PAY PERTRIP

He earns $2600

N Cl coverage =
] after 10 days 80
Completed Drive e
10 trips in consistently [260
Day 1 for 10-Days 260 1260

Each trip will trigger $26 10 policies will be issued, [ 260 20
micro annual Cl policy worth $260 Cl coverage [260
upon trip completion 1 2 3 4 5 6 7 8 9 10

Accumulated SA SA Earned

100000 Cl coverage
after 1-yr
80000 Jonathan took a <200k SA cap
Total CI 1-month break, Cl
- 60000 coverage remains
coverage
. Gopstant Jonathan stops driving
40000 :
* Policy from Day1l
20000 expired
* SA starts to reduce
0

Total SA

Designing for the Future {7 Income
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CARRO

Usage Based Insurance 2.0
Motor Fleet & Retail

{7 Income



WHAT IS MOTOR USAGE BASED INSURANCEZ.0

&

”

AY
|

oo

Y/

Select a car & fillin
relevant info

Customers goto
Carro's website

[APIE(

D

O

Carro sendsrequired
info tous via API

We return with a per km pricing
based on the car + driver profile

4

Driver gets subscription confirmation Carro will be billed monthly

CARRO®

Raised a total of S$150 million from
SoftBank Ventures, Insignia Ventures
Partners, EDBI, SingTel Innov8 and
Facebook Co-founder Eduardo Saverin

$500 milion worth of cars sold (2018)
$200 million worth of loans (2018)
Reportedly on track for $1B by 2022

First to launch a subscription service
for commitment-free carownership

Presence in I o

& collects thecar at Carro for the mileage used

{/ Income



WHAT IS MOTOR USAGE BASED INSURANCEZ.0

Base: charged per vehicle to start the policy

Monthly Premium: 100 % Usage-based, determined by mileagedriven

lHlustration
In September, Carro's vehicles under Upon receiving the data from Carro at month end, we charge based
Milesurance have the fo||owing usage: on each car's usage, in this case, a total monthly premium of $390
Private Private

Car Driver Usage Car Driver Usage  $/km Total

Carl Driver 1 800km RINERH Car1l Driver 1 800km  $0.05  $65

Car 1 Driver 2 1000km FrOtOn Car 1 Driver 2 1000km  $0.1 $100

Car 2 Driver 3 1500km Car 2 Driver 3 1500km  $0.08 $120

Car 3 Driver 4 1500km Car 3 Driver 4 1500km  $0.07 $105

Total Premium $390

Designing for the Future u



FASTIO

GigSurance

Providing gig economy workers with a safety net at work




WHAT IS PAGIGSURANCE

100% Usage-Based

Hourly Micro Premiums

[]° Real-time Issuance

Designing for the Future

FASTIQBS

NTUC GROCERY SHOPPER - Changi
Flexi - Grocery Shopper - Changi (8th June - 14th June

2020)

LOCATION

Description Slots Map

Available Slots

9 08 Jun 2020

Qorooam-c2z0rm (I O o2s0pm-1000rn  ([ED

£ 09 Jun 2020

® 07:00 AM - 02:30 PM m © 02:30 PM - 10:00 PM m

9 10 Jun 2020

Qorooam-o2s0em (I  Oo2aorm-tocoem  ([EHD

FastGig Services Terms & Conditions

Where you

{7income
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WHAT IS PAGIGSURANCE

FULL DIGITAL JOURNEY
Grocery Shopper & Kallang Wave Mall .‘-l :
—
Check In Success
You've checkeu:i in for the event 'Gr'ocery i
e Personal Accident
EBCoverage

charged based on

working time slots

Gig workers select preferred Scan QRto "clockin”
timeslots to book working hours (auto clock out based on timeslots)

Each JobID is configurable based on JobType and WorkerProfile
to automatically quote a unique pricing per hour/per slot

Designing for the Future v mcome
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WHAT IS

Takes train to work
(+$50 Accident coverage) 1-1 Lunch with colleagues Takes bus to home Dinner with Family (w/VISA)

(+$50 Life coverage) (+$50 Accident coverage) (+$50 Life Coverage)

Hlink
¢ Q) burpple €:link ¢ Foodfare

- -

FairPrice@ M s Fithi
7.45AM : fltblt
Mobile grocery shopping (w/ VISA) Evening jog
(+$100 Critical illness coverage) (+$50 Accident coverage)

Morning coffee (w/ VISA)
(+$50 Life coverage)

Designing for the Future {7/ Income
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WHAT IS

T [y
eyt S>——

It's All About Bite-Sized
Contributions

You'd be amazed at how much

coverage you can build up over
time with your spare change!

Designing for the Future

Your Unique Lifestyle
Gets You Insured

Each time you perform a linked
activity, you'll be issued a micro-

policy that covers you for 360 days.

Get The Flexibility
You Deserve

Start, stop and adjust them
whenever you want! No up-front
commitment needed.

{7income
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PRODUCTS

: SNACK

@
e
L

+ INVESTMENTS (Q12021) Goverags

Payout

Designing for the Future

Have additional funds for
treatment and ongoing care

Provide for your family during
hard times

w

Or terminal Hiness

CRITICAL ILLNESS

Protection against 37 severe-
stage critical iliness

Focus on getting better
» with fin

Coverage

Y

A safety net for you and your
loved ones

Don’t let medical expenses get
in the way of life

(s Income
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LAUNCH

* Top 5 app in App & Play Store finance category in Sep’20
* Top trending app on finance category from Jul-Sep’20

1:424 T -
<HE]{_-\ Finance ni7TEae AT e
NUMBERS SINCE LAUNCH (AS OF 30TH SEPT)
- TOp Charts € Top charts Q
~29k downloads, ~12k signups as of 30th Sept, Show inetalled spps ®
x l)l;s, 1 DBS PayLah!‘ )
43% conversion to signup users (vsdownloads) o s ) G (o
6.7% conversions to activated users (vs signupusers) s P SNACK by Income
0.9 activities/day per activated user g — - i
. . . . . . OctaFX Copytrading
Top 5 Finance iOS & Andriod App, #1 Trending Finance Andriod App @
4 SNACK by Income
— OctaFX Trading App
5 OCBC SG a S
@ Mobile Banking OPEN
M1 Remit
PARTNERS /| ECOSYSTEM S ms ik oion - 4 we i
SNACK Triggers - VISA, EZLink, Fitbit, Burpple, Foodpanda, Lalamove, Garmin R
7 AXS Payment &t :
SNACK+ Groups - NTUC SEs, SAFRA, EZLink, Foodpanda, Lalamove S
ijakin : Agen pulsa terlengkap ...
. . [:1338 8 Great Eastern Singapore Q Flasiie
SNACKUp Brands - Foodpanda, Revolut, Thomson Medical, Sarnies, Omakase | o, :
Burger, Jonathan Abel, ShieldMask, myRepublic, more @9 - = M,
[] S <> I
onboarding soon! e
Designing for the Future v mcome
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User Journey on the SNACK App

1:359 wETm
< GRAB A SNACK
Add up to 3 triggers for
Life

Tap to learn more about this trigger

— i

F GROCERIES

¥k

GROCERIES

Make your meals taste better! Accumulate
coverage each time you fulfill your daily
needs

premium

coverage*

Connectto

VISA

*Subject to change after we know more about you

FOOD & DRINKS
You've already set up this trigger. Add
trigger source to accumulate more
coverage!

Life
$0.70 for $420 coverage

Connect to

\&/ burppie

VISA

1:36+

< YOUR CART
Belowds:

Life

Your sefected triggers
Groceries
$0.30 premium for coverage

VISA

B view Policy Ca
B view Product Su

[ View Your Guide to Life Insurance

w FT-

11:3749 w FT-.

< CONNECT TO SOURCE

30



SNACK//

User Journey on the SNACK App

M:379 w T.
< CONNECT TO VISA
Enter your Visa card details.

E= 4242424242424 242

Valid Till cw
11/32

By continuing, | agree to Terms & Conditions

T 1:389 -

You're All Set

Sit back and re!

$0.30 premium
for $180 coverage

B3 4242 Weekly Cap $36.00

Promo/ Referral code

w T

EDIT

TRANSPORT
$0.70 premium for $420 coverage

)OD & DRINKS

$0.70 premium for $420 coverage

GROCERIES
$0.30 premium for $180 coverage

0.30 premium
$180 coverage

| —

Linked with

VISA




Stacking insurance coverage

and staying protected

Total coverage as Total coverage as Total coverage as
of Day7 of Day 361 of Day 365
$834 $734 $167

~ T T
= I I P
~ I T S
= I Y
= I T N
=
I

DAYO1 02 03 04 05 06 07 . 360 361 362 363 364 365 366

oo
oo
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The Digital Mutual: Episode 9, Achmea (Netherlands)

Becoming a data-driven
digital insurer to enhance
value for customers

9 November, 3pm GMT

achmea [)

@ www.icmif.org/icmif-webinars
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The Digital Mutual webinar series

Episode 8, NTUC Income (Singapore)
Episode 7, San Cristobal (Argentina)
Episode 6, HUK-Coburg (Germany)
Episode 5, LB Group (Denmark)
Episode 4, Securian Financial (USA)
Episode 3, P&V (Belgium)

Episode 2, The Co-operators (Canada)

Episode 1, Seguros Unimed (Brazil)

(%) www.icmif.org/digital-mutual
i C m if Internat ional Cooperative and Mutual Insurance Federation #ICMIFWebinar



