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+ Largest generation in history (Goldman Sachs Millennial Report) 

+ Largest generation in the workforce (Pew Research) 

+ 75% of the workforcs by 2025 (Deloitte Millennial Survey) 

+ $200b worth of annual spending (Barkley Millennial Survey) 







12,000+ advertising messages a day 

1% trust advertising

10,000 hours of gaming by 18 y.o. 

57% compare prices before purchase



If a tree falls in the forest and no 
one is there to tweet about it, did it 

really fall? 










