What the march of the
millennials means for
business

A presentation for ICMIF by @hollyransom




MILLENNIAL

+ La rgeSt generatlon |n h|St0ry (Goldman Sachs Millennial Report)

+ Largest generation in the workforce (pew research)
+ 75% Of the WOkaOI’CS by 2025 (Deloitte Millennial Survey)

+ SZOOb WOFth Of annual Spend|ng (Barkley Millennial Survey)
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NOVEMBER 21ST
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ROUTINE

<
®
43

DAYS RECORDED

9520

DAYS LIVED

James

. TODAY |

NOVEMBER 21ST

WEIGHT
158.5Ib

GLASSES OF WATER

7
STEPS
7854

HEALTH STATUS

100%

STRESS LEVEL

20%

CALORIES

562cal







53 MILLION

AMERICANS ARE FREELANCING

FREELANCERSUNION.ORG/53MILLION




