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World record for landslips

Estimated 800,000 slips




250% lift in calls | 12,000 claims

$800,000 -
$700,000
$600,000

8 sso0000 -

$400,000

$300,000

Total gross claims

$200,000

$100,000 -

50 i i
2020 2021 2022 2023 2024 2025
mmm |nderlying claims ~ mmm Catastrophe claims  sssssNet claims



OneTeam

Local autonomy
Stopped advertising
Client focus

Transparency
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Print advert Radio

CYCLONE GABRIELLE
CLAIMS UPDATE —

If you're with FMG, we want to acknowledge your patience as we work through the recovery after the recent adverse weather.
We're making progress and already settling claims.

Our assessing teams are on the ground and are currently focused on our most vulnerable clients.

L] L]
* Acknowledge client patience
If your claim is still with us, then please know we’re working on it—it will take time. You can check the progress of your claim, W I I
by logging in to FMG Connect at fmg.co.nz.
L]
If you need immediate support, like temporary accommodation, then please call us on 0800 366 466. [ ] M a k I n g p ro g re S S
We're here and ready to help.
Settling claims

 Putting most vulnerable first

We’re here for the good of the country.
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Achievement
Progress
Moving forward

Belonging Knowledge Relationships
Insurance
Heritage Advice People
Give back Loss Service tools

Community Prevention

FMG ™
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Achievement
Progress
Moving forward

Advertise and promote here While we worked here

Belonging Knowledge Relationships
Give bac'k Loss Service tools
Community Prevention

FMG ™
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we're here for the good of the country
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Live Well Farm

Getting through

WHAT IT TAKES TO RECOVER FROM EXTREME WEATHER EVENTS
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LOCAL CARETAKER OR LOCAL COMMUNITY
GROUNDSMEN HELPED

BAGS OF TRASH REMOVED

LOCAL FARMERS HELPED
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ere through thick and thin | Dependability

WE WERE HERE'WHE
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FMG'ARE HERE, T
ERYWHERE. ‘ » THERE AND EVERYWHERE.
for all those

FMG ARE HERE, THERE AND EV
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weve here for the good of thecounty: Advicoa Insurance
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Here through thick and thin | Dependability

100% MADE
IN NEW ZEALAND

As a100% NZ-owned mutual, we’re not here for
the bank accounts of overseas owners. We're here
for the New Zealand farmers and growers who are
our members.

Ask around about us, or give us a call on 0800 366 466.
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We’re here for the good of the country.

FMG
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Rural Segment | Non-clients | Consider FMG

28.6 29.4

1.4

26.1

21 21.5

Net Promoter Score
(% Promoters less % Detractors)

14

Aug 10— Apr11— Apri2- Apri3—  Aprid— Apri1S— Apri6— ApriT—  ApriB—  Apr18—  Apr20—  Apr21—  Apr22-  Api23—  Aprdd —
Mar 11 Mar 12 Mar 13 Mar 14 Mar 15 Mar 16 Mar 17 Mar 18 Mar 19 Mar 20 Mar 21 Mar 22 Mar 23 Mar 24 Mar 25
(N=2853) (n=2.852) (n=2,919) (n=2,903) (n=2,818) (n=2.B41) (n=2.783) (n=2786) (n=2,80d) (N=2775) (n=2.768) (N=2.713) (n=2,880) (n=2,844) (n=2.730)
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Learnings - the Mutual Advantage

Partnerships
Give back
People on the ground ‘Bounceback-ability’

FMG
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Everyone has a plan until they
get punched in the mouth.

Mike Tyson

FMG
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