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Cyclone 
Gabrielle





World record for landslips
Estimated 800,000 slips 



250% lift in calls | 12,000 claims



OneTeam

Local autonomy

Stopped advertising

Client focus

Transparency



Print advert                         Radio 

• Acknowledge client patience 

• Making progress 

• Settling claims 

• Putting most vulnerable first 
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Advertise and promote here While we worked here  



Meals





Farmstrong
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And prove that New Zealand Farmers have the best views at work.  
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Learnings – the Mutual Advantage

Partnerships 

Give back 

People on the ground ‘Bounceback-ability’ 



Everyone has a plan until they 
get punched in the mouth.

Mike Tyson 
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