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The merger and
birth of the Beneva
brand




A merger of equals

¥,

...
LaCapitale +
Insurance and insurance
Financial Services
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Our offices in major Canadian cities

Calgary
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Beneva is:

+3.5 M

+5,500 $27.5B $589M

Members Employees Consolidated asset Consolidated net income
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Beneva offers all types of insurance and the strength of multi-
line coverage.

000 /A O S/

Group benefits P&C insurance Individual insurance Financial services
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beneava

A single name
to remember, a single logo,
a single voice.

Bene

Bene : Good

Va

Va: To go



The explanation
behind the design

beneava




People
protecting
people.

People
protecting
people.
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_ Vy @S\ el protectin
bensva o Y people.

De la nouveauté
et llexpérience
de 75 années.

We made our world bigger
to protect yours.

b =Y n nvq LaCapitale €} + SS@
et A 4 coming together as one

At Beneva we aim to
invest in relationships,
in the community and
in the well-being of
future generations.

And we provide great
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Integrated
marketing
communications

strategy

beneva




History of campaigns from 2021 to 2025

Quebec Ontario, Western and Atlantic Canada
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Pucpla protecting paopls. Poople protecting peopls.

Soutenir plus de
150 organismes.
Et clest juste beneva beneva
un début.
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Du bon monde qui assure vos arriéres,

jusquia vos phares avant.
Un assureur
qui a le souci
du commerce
de détail.

beneva

3l On a tous les produits
d'assurance pour
vous protéger.




Creation 2026
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Our 2026 goals

beneva

— Contribute to achieving business objectives in a
turbulent market environment.

— Increase awareness.
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TV commercial - Car
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TV commercial - Home

beneva
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Online video - Home

beneva
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Social media video - home
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Audio - Car

beneva
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Visual summary of 2026 campaigns

Quebec -
B2C

Quebec -
B2B

beneva

Change to water
damage coverage
that's right

for you.

ange to
expertise that’s
hands-on.

Change to
Beneva.

ange to
Beneva.

ROADSIDE ASSISTANCE
Change to
24/7 service.

COMMERCIAL INSURANCE - CONTRACTORS

Change to
expertise that
gets the job done

ROADSIDE ASSISTANCE
Change to

Online cIoimES,
Beneva. right at your

fingertips.

beneva’

COMMERCIAL INSURANCE - CONTRACTORS

Change to
Beneva.

ge to
expertise that keeps
you in the safe lane.
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Behind the scenes
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onclusion
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Conclusion

Measure and monitor Keep
continuously the brand alive

Launching is only the beginning: A brand must resonate beyond its words:

* Conduct marketing material audits to
ensure consistency over time.

* How can we embody our values more
strongly through our civic engagement?

Integrate brand objectives and KPlIs into
the business plan and strategic planning.

How is our DNA reflected in the employee
experience we offer?

Monitor our competition on a monthly or
quarterly basis.

How can our product offering come even
closer to our promise?
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