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Trust and transparency, from financial services, is
essential for consumers.

Mutuality/Customer-owned does land trust... once

unpacked and explained.

Five key research o personal benefit,
learnings.

We need to be clear, concise and literal with our
messaging (most don’t know what we do).

Avoid negativity against others/competitors. Focus on
our strengths.




Our refreshed brand 2 ROYAL LONDON
positioning

We don’t work with you...
we work for you (for the best interests of
your clients).
Who we are. A positioning that represents what it

150+ years of equity in the name. means to be customer-owned.

A _A_

Royal London Works for You
Y Y

A deliberate double There’s a collectiveness
meaning. to our “you”.
Works for you (a good We work for you (individual),
decision/good choice for and you (adviser/broker), and
you/your business) and works you (EBC) and you (RLAM),

for you (you’re in control). and you (employer) etc...



Our new campaign - Brand 2 ROYAL LONDON

Works for you

https://youtu.be/FIFaSh
JAEBI
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Our new campaign

We’re customer owned.
Whlch makes you the boss.

"LONDON

Works for you

We’re customer owned.
Which makes yau the boss.|

b
-1\\;" 9 ',f

N

Works for you

L
L

# ROYAL LONDON

Works for you
We’re customer

owned. Which
makes you
the boss.

We’re customer
owned. Which
makes you

the boss

LONDON

Works for you
Pensions, Protection. Investments



Our new positioning working across all audiences

'Royal London works for you' is being embedded and adapted across all audiences including B2B
audiences; Royal London Asset Management and Royal London Ireland portfolio brands

Platform:
Royal London works for you

Runs through everything we do

Creative execution:
You're the boss
Used for mass audience or when directly
addressing existing customers

Advertising Owned Internal Customer

campaigns channels SipenEeEilz Comms Feele e Service
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Activation &
measuring success

Colleague engagement, customer
journeys & metrics

Nadia Robinson
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Our colleague launch

experience

Awareness

Engagement

# ROYAL LONDON

Works for you

We’re

customer owned.
Which makes
you the boss.



Customer journey updates

Embedding our positioning

- EETUTUEN

Brand world External
'‘Broadcast’

communications

Employes .
engagement f? '-!%IJ;':H\
Customer service
Works interactions
For You
Customer
journeys &
touchpaints Environments

{offices &

Proposition & digital estate)

product
development

OBJECTIVE

APPROACH

# ROYAL LONDON

Works for you

TIMESCALES

Awareness & excitement/
pride internally

Consistent 'customer’
experience

Bringing the brand to life

e internally

Internal
communications
(broadcast)

Touchpoint audit &
prioritised rollout

Engagement with
people & processes

Phase 1: Listening/ story gathering June- Sept
Phase 2: deep dive/ workshops in focus areas
August-Dec

Phase 3: ongoing stories & training: Sept &
ongoing

Phase 1: campaign + high impact/ reach
touchpoints, all audiences: June

Phase 2: med/ high impact & full journeys:
June- Sept

Phase 3: Longtail: Sept & ongoing

Phase 1: Listening/ story gathering June-
Sept

Phase 2: deep dive/ workshops in focus areas
August-Dec

Phase 3: ongoing stories & training: Sept &
ongoing

Underpinned by a measurement framework per objective
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Embedding across customer journeys

JOURNEY
STAGE

WHAT &

WHERE

OBJECTIVE:

C Royal London 1SA

aL

3 Royal London

hitps:www.royallandan com » is:

ISA Or Unit Trust

RLUM ISA and Unit Trusts

Check aut the latest fund prices, charges info

ISA Report

unts (ISAs) - Royal

Individual Savings Acco
fi Stocks and Shares ISA works, how 10 81

Stocks & Shares ISA

Digital/Social/Search

Introduce prospective customers to
the customer-owned benefit.

o &

Individual savings account -

Wwikipedia

UK tax-advantaged savings plan

1a
An individual savings account is a class of

retail investment arrangement available to

residents of the United Kingdom. First

[ ed in 199 Individual Special

ve

hey are exempl from
u al gains taxx on the
investment returns, and no tax is payable

See more on Wikipedia

} ROYAL LONDON now

Open a Stocks & Shares ISA
We're customer-owned, so your saving goals
are our only priority.

CONSIDERATION

Website Landing Page

Demonstrate how
we're different

.cmw [ —

4 ROYAL LONDON

=

‘Search Royal London...

Insurance  Pensions  ISA  Relirement planning  Guidesandtools  Customer support  About us

We're customer owned

Which means Roya

Find out more

aeks for you.

\
Here's how our ISAs
work for you, boss

ExpertlyiManaged

Our dedicated team at Royal
London Asset Management
expertly manages every pension.

CONVERSION

Website Product Page

Detail the requirements

to apply.

4 ROYAL LONDON

Insurance  Pensions  ISA

Start your ISA application

‘Search Royal London...

Retirement planning ~ Guides and tools  Gustomer support  About us

Transfor an existing ISA

About our Stocks and Shares ISA

Here's how
you can apply

Royal London Stocks and
Shares ISA
A stocks and shares ISA is designed for

medium to long term inves
Bue vadne A Mand Yo W

COMPLETION

Website Completion Page

Celebrate & welcome the latest

customer to join RL.

ROYAL
LONDON  Home  Contact

Stocks and Shares ISA
Thank you for choosing Royal London

ments and helping you reach your fi

We're proud to be looking after y:

Your Stocks and Shares ISA Plan

1000143260K

an keep in touch with y

Your ISA’s open.
We'll get to work, boss

As areminder, keep an
eye out for ProfitSharex

Find out more




Our road to launch & 4 ROYAL LONDON

L Works for you

m

beyond 2-4 June
Cinema-style i (o)
y screenings of

1 June new advert in O|_1wards
Senior Leader message offices: 2, 3, 4 Embedding workshops
and launch of colleague June — hosted by across the business
competition brand champions 5 June & measurement

Integrated
Brand campaign
\ goes live (TV, Bring ‘Royal London

Colleague Colleagues join a social and works for you’ into

screening and our everyday
bring it to life with

ICEI
e Share our story
‘ on LinkedIn
g 14 May and socials
g Colleague
launch:

competition

outdoor)

Spark pride by
talking about the
power of our brand

13 M Intranet article, v
ay digital takeover, «
Senior Leader bgr’and [T _ 8 June August 2026
message and interview with Video pop up of new Integrated
brand champions CMO advert on Intranet anq PC PenS|on§ Transfer
briefing 21 May lock screens featuring campaign goes

People Leader call campaign branding live (TV, social

and radio)

21 May F =
Works for you: in conversation

series starts - Intranet articles
with leaders




Our Brand World updates — a refresh

Language

Role of Gilbert

- customer IR

4 ROYAL LONDON Sorch RopLandn..
Insuran ce  Pensions  ISA i planning desandtools  Ci pport  Aboutus

I OND ON We're customer owned
Which means Royal London works for you.

Works for you —

Brand Device & Layouts

Brand Personality & TOV

(Phase 2)

How it all comes together

T —
. — 1 - 1 -

SV ceveshingly afabie | Plytuly energetc

Mannarisma




Measuring our success 4 ROYAL LONDON

Works for you

Key metrics

The primary goal is to increase awareness of customer ownership, this in turn
helps drive Brand Love and Consideration among customers, while also expanding
overall consumer interest.

Metrics we're tracking:
@ Customer ownership awareness
é\ Customer Brand love

6 Brand consideration (customers)

."’ Overall impact on trading, being measured through a Marketing Mix Modelling
N
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